








OPTIMIZING THE ADVERTISING EFFECT BASED ON ACTION

As one of the leading specialists in advertising effects, we have been enabling

our customers to optimize their advertisements and marketing documents efficiently
and target-group based since 2002. Our tests and recommendations are a reliable

to source to help to ensure the investment in advertising and marketing. Based
on our unique cost-efficient combination of technology (AttentionTracking,

EmotionTracking) and surveying, we deliver our complex and action-based analyses

on multiple advertising elements within five to seven working days.

With offices in Hamburg and New York and representatives in the UK, Switzerland

and South-East Asia, we are active in the international market. Through our
collaboration with universities, like the California Institute of Technology or the

University of Hamburg, we make sure we maintain our winning margin in Know-how.
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